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SUMMARY
Strategic leader with 15 years of marketing, business optimization, and cross-functional program management experience in retail and consumer-facing industries. Proven ability to blend data-driven insights with bold thinking to guide enterprise transformation, drive innovation, and deliver measurable business impact. Adept at partnering with executive teams, managing high-impact initiatives, and fostering collaboration, inclusivity, and operational excellence.

EXPERIENCE
Schneider Electric – Global Marketing Manager
April 2025 – Present
· Led strategic planning and execution of partner marketing initiatives, aligning cross-functional teams to organizational goals.
· Collaborated with executive leadership to refine strategic roadmaps and drive business outcomes.
· Managed major international events and product launches, maintaining a dynamic pipeline of strategic opportunities.
· Implemented reporting tools to enhance visibility into event performance, risks, and opportunities.

Ansys – Marketing Program Manager
July 2022 – October 2024
· Drove enterprise-wide process integration for mergers and acquisitions, saving $5,000+/month by optimizing transition strategies and systems.
· Partnered with leadership to design and execute strategic initiatives, acting as internal consultant for cross-functional programs.
· Developed frameworks and dashboards for tracking performance, business risks, and KPIs.
· Managed over 700 quarterly projects, ensuring alignment with business strategy and brand vision.

GNC – Customer Channel Marketing Manager
December 2019 – June 2022
· Guided in-store, digital, and direct marketing strategies, leveraging analytics to drive campaign effectiveness and customer engagement.
· Built business cases for new loyalty initiatives, collaborating with Finance and Operations to assess potential and risk.
· Designed and implemented scalable processes and tools for campaign management, enhancing accountability and cross-team communication.

GNC – Email Specialist
May 2018 – December 2019
· Managed enterprise email marketing programs, supporting transformation to Salesforce Marketing Cloud for 10M+ customers.
· Coordinated with product and planning teams to ensure strategic campaign alignment.

Confluence Technologies – Product Marketing Specialist
October 2016 – September 2017
· Created frameworks for evaluating new opportunities, including persona research, market analysis, and financial modeling.
· Supported strategic communications and business case development for SaaS product launches.

Gutter Helmet – Territory Marketing Manager
June 2015 – September 2016
· Oversaw territory expansion and brand launches, collaborating with business unit leaders to prioritize and execute high-impact initiatives.
· Managed $500,000 annual budget, directed resource allocation, and built high-performing teams.

Engineers’ Society of Western PA – Conference Manager
March 2011 – June 2015
· Planned and executed 1,000-person international conference, leading strategic communications and stakeholder engagement.
· Developed systems and processes for program governance, risk management, and performance measurement.

SKILLS & EXPERTISE
· Strategic Planning & Leadership
· Initiative & Portfolio Management
· Data Analysis & Business Case Development
· Cross-functional Team Leadership
· Change Enablement & Process Improvement
· Stakeholder Engagement & Strategic Communications
· Financial Modeling & Scenario Planning
· Project Management Tools: Monday.com, Asana, Air Table, Aprimo, Workfront

EDUCATION & CERTIFICATIONS
· PMP, Project Management Professional (2021–2027)
· Asana Workflow Certificate (2025)
· M.A. & M.B.A., Point Park University (2013–2015)
· B.A., Communication Studies, Kent State University (2005–2009)

